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Abstract

Introduction: The purpose of the present study is to examine the role of multisensory
experience in enhancing brand engagement and to explain the mechanisms through which
sensory stimuli can strengthen customers’ relationships with brands. In today’s competitive
markets, brands are no longer able to create sustainable differentiation merely through the
functional features of products; rather, they need to create meaningful, distinctive, and
memorable experiences for customers. Multisensory experience, by simultaneously or
harmoniously engaging different senses such as sight, hearing, smell, touch, and taste, can
enrich customers’ perception of the brand and provide the basis for deeper cognitive,
emotional, and behavioral connections. Despite the importance of this issue, limited domestic
studies have examined the role of multisensory experience in brand engagement, particularly
in the Iranian cosmetics and personal care industry. Therefore, the main problem of this study
is to determine through which dimensions and mechanisms multisensory experience can
improve customer engagement with the brand.

Methods: In terms of purpose, this research is applied, and in terms of method, it is a mixed-
method study with an exploratory—descriptive approach, conducted in two qualitative and
quantitative phases. In the qualitative phase, in order to identify the dimensions of
multisensory experience affecting brand engagement, semi-structured interviews were
conducted with 11 experts, including marketing professors, brand managers, and advertising
professionals. Participants were selected purposefully, and data collection continued until
theoretical saturation was reached. The qualitative data were analyzed using thematic analysis.
At this stage, 236 initial codes, 44 basic themes, 12 organizing themes, and finally four
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overarching themes were extracted. In the quantitative phase, the statistical population
consisted of customers of the Iranian cosmetic brand “Schon” who had used the brand’s
products at least once. A researcher-made questionnaire was developed based on the results of
the qualitative phase and the theoretical foundations, and after assessing its validity and
reliability, it was distributed among 450 respondents. Finally, 400 valid questionnaires were
analyzed. The data were analyzed SmartPLS software.

Finding: The results of the qualitative phase showed that multisensory experience can enhance
brand engagement through four main dimensions: unique experience, brand differentiation,
decision-making acceleration, and cognitive—affective involvement. The findings of the
quantitative phase also indicated that multisensory experience has a positive and significant
effect on all four identified dimensions. Moreover, each of these dimensions directly
influenced brand engagement. The results of the mediation tests also showed that unique
experience, brand differentiation, decision-making acceleration, and cognitive—affective
involvement play significant mediating roles in the relationship between multisensory
experience and brand engagement. Among these dimensions, decision-making acceleration
played a prominent role in reducing ambiguity, increasing confidence, and facilitating
customer choice, while cognitive—affective involvement provided the basis for a deeper and
more sustainable relationship between customers and the brand.

Conclusions: Based on the findings, multisensory experience can transform a brand from a
mere commercial sign into a tangible, meaningful, and distinctive experience. When a brand’s
sensory stimuli are aligned with its identity, message, and values, customers perceive the brand
as clearer, more trustworthy, and closer to their needs and expectations. This can lead to
increased attention, interest, confidence, participation, and sustainable engagement with the
brand. The results of this study provide important implications for brand managers, especially
in the cosmetics and personal care industry. Brands can create a coherent and distinctive
experience for customers by designing visual elements, scent, product texture, packaging, in-
store music, digital content, and sensory words in a coordinated manner. In the online
environment, the use of high-quality images, product application videos, and sensory
descriptions can also partly compensate for the absence of physical experience and increase
customer engagement with the brand.
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Experience, Decision-Making Acceleration, Cognitive—Affective Involvement, Schon
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Figure 2. Structural Equation Model of Customer Engagement Based on
Multisensory Experience (Standardized Estimates)
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Figure 3. Structural Equation Model of Customer Engagement Based on
Multisensory Experience (Significance Levels/T-Values) (Source: Research
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Table 5. Summary of the Structural Section of the Research Model
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Table 6. Summary of the Prediction Results of the Research Model

GOF Q2 R2 ol o3lw
- - e S A,
AR AAIN 3,84 pastie 4,20
i S IVYY &y ple
Vs >
AR AARS G S (el & oS
</f70 <IYEA sible ol 6,550
</t /NS4 Wb Jolss

L5 4 sl SYolas gilw Jow g il iz (_gﬁfo)‘bﬂ gz 50,8 hate sly R? Sz
s Jawgs 15059,0 o5l SO oo SO 40 aS Jhg0 5o Wlodged Lo (Y1) L, SKen 5 s 09, o0
g ojle o o sl g8 5l lis Vb a /YT IR Jlade 0,5 )18 136 Cod 1090 ojle g0 b SO



a5 (Q‘)&Aﬁ}}f\{,ﬁ.&b) ............... Lgijb)\uuij;}.@

sl e sl5009,0 slaojle 1 p R? jlaie ¥ IS b sollae (Henseler et al., 2019) o,ls 15:59,8 o5l

Q2 .l jloye 95 s lmbe uslp 5l Jow (S 0550 polie a4y axgi b g Canlonds adeie Jow
Oa8 laicdy /YO 9o /Y ¢ /VD e aw @Sl aouis o |y Joe Smien D508 a4 el (gL
(Sl Q2 oo aSlos 31 Canloas 5,5 L5, Jao licsg, sloost sl (555 5 Lasio S s
Ll sy s eile nl (pgas 55 Jae 658 (sumie D598 5l QLS el (YO YL 15,0 05l
Ologeds /Y8 9o /YO o/ ) Jlade aw 0gd o 00liwl SRMR ¢ 35l 5985 a3ls 5l Jow (o3l
(WHiln 295 parlh ek @l Geb load (8yme GOF (a2ls 6l p (595 5 bawgte cind nolic
5 °/) el yge 505 SRMR ezl lade .ol Jow 668 (o3l 51 (Sl aS ouls alows /Y F
W08 Al +/FY 50 jasls ol (Habibi & Monazam, 2022) ail < /A 51 S &l S csen L5
odalive  Siwad o plo (p OS] a5 w0 oo lid aoes cpl Canl Gollas Jow (o3l cplplo
3 Jels sloadl cwl [ 5le ool b 93 4 Jow 5 el o5 jlas Joo )0 00l g i 5 00l

Joe B )8 s g bl Tl 8 15 ad lagSIl ols ol s, IS4 SlasST aseal 0,504,
loaslas casehe Luly, U3l lds 6,lsLo Jae 50 ontianl glo pae 42035 53 s2ig (19051 (oS

S35 50 9 S5 oo gy N el 00 3 pazio 20 Jolds Lol geae )z (gl onl o
Ol eyl B ol Slesp ails wip Jold Cugli )0 (coge 15 &5 wd olulid ¢ ble- 2l
s Ny pled g yanie 48 an )k p @bl 5 St U et oS wsh
ol 51 ptie U ey sboacs 3 Bl rizres o)l (Giblem (B LS (62550 5 6 S prea
b oo sloars 5l a5 ouli b .axmslis cote il Wy Jolss pr eekis Oypods dus
Sl dn oz 5 S 2 By 5l Jalas iz 425 s é 5l el sty 0205
(sosie Jho g w8 Sty |y g 858 5 ol sloans b plas laadly a5 ool 4 0b anls
S PUC b S50 &3lden

el 50 (e laay 28 45 Kilo oS Cutlo ) Sl on s (6 S eeedl @S il (0l Ols ]
Al S el (Glpl QAT S ran 3y P Sn s 0 el 0anS S rae S JigeeS 5 pledl
b R g ol 5 (Foo s ra polie Sialen (oS 5 i o 09 o0 pll a9 (SO500
po b (blem GBLD (625 )0 day ( hlie 3098 00 05 o labamd Gliebl (65 S g 25Ls
o Lal Gloj 4 655,80 98 cnl - el Sl g SEres (LAE Goammsplis win b Jolss p YL 5L
@ oS e o oI L gable bLs, s 3las elus] aSh iS o SThol 1) i LSas (g e a5 o)l
Dbl (e Sllra b (s e (83 )0 Wip 3900w g (nl )3 (o diz 425 S0 e
sl slael g LlsT Lu Wlgi oo e K o5 doul, cigad gl 0,550 0,8 cateds glaline ¢
Ml etz 09 i ol g il 4y hles Sralil el ol 8 50 (isuelyl (hewge b oS
Wl oo s 095 (hgr Slaply b e SlaS e oS 5 4 0B &5 alanip wed e LA
AusS olul 65l OMeles



VEF Ol () Y+ 0550021 o poke sk ] aslilocd v

illag o 4y STiol g Shsd (ga 4 90 12 WXy pled 50,84 pasio 4y, S GO0 am g0
SeS Gible Gilusin @ ng slags,sld leslinal 5 GBS (b Bk Sl 0 R4 panie
Wy sl g pla b cwe slaailis a5 aiS o o Lo Sy iy pled 00 (g9 5l 08 0
o Conl (Son gd (>l Wy pomade Cugd g ST waiz 4,55 (ool plo sl Ll jee
SOLSG [0 iz A D08 aS ol lid egh ol gleadl all ails j3S6g5 glacs
LS e Dol 0 4 el Ay g g SSLS
A o L 1y syl g0l s Coenl (i dyya ol 9w o Gl st ol slaaisl
&y d Cod 3l g Bl olael ulas] Wil o g S o Lo oliwljoe 5 (Sialen
A3l 65 3l 5 pled Sl Wlgs oo (ediz ap Glnl L (U8, Glad s S sl
g_gﬁfrb-*-oua-’ uLc) ..\.:‘3."5@ WL».A e 4.').70 ASM.)GA UL""‘" (((Sﬁjw Gf*a.’)) e ‘U"‘)” aj)l.c
oS 5 aS ol lid b e Jdond cfgazme ;0 06l T g094eh slady > 4 e g ools LtalST ) (g e
Somal (Il (agr S8l 50 00d Wi b e SEres Jol 4 e Wlgioe (o SlaS e
& 055> Gl QRSB pae s it 58555 alny 5 bl @lbio 5o ehist etz loa
b e S el sl asly so baaip aoes oL aiiis §wles cwed 5 b (s e S e
RVSLY Lg)‘o).go).e‘.g gs")" uL.]aL?u - o..:L?up-).: L el @l&..la.: 6‘9-“7‘"’ 9 LQLQMM ¢Lboli$9)§

Woliuin g (554t O

B azgi 3550 sloanld job 4y ) L Jelss jo o] Slly o an (aiz (5 5lib 0l
3 Glaeds Wlg o stz a4y 4T weo oo LS g slaaidl (Tren, 2024) cowlass 5
o T35 b 16y i b agzlyn yo 00t e 15 08 Jae 2y Jalal Cugil )3 e sl S5
iz (@b o] (gl sl el jl lacgazme A (s 55009, Jyae 058
3 0SB as willgh &5 wig b oo IS S (Sloj laaildd (nl aiS (go i g 8L y0 1) SLj
@S 03 s il Jie wip b (025 9 (ble 625 )0 gl 4 Jpaze ool el s
€ 4 g S OLaSG o fin dod )3 (wmiz 4o il bl (1385 (e o5 w0 0 L
(it Glalazme j3 o)y (K dip b oaiiS S, as agzlse Ll 5 g (b3 UK Jg—aze
5 Lad pledez )95 o) (28l sy wiile (o jlis Sl (6 Pt 4285 (LSl ouiiS S yan
2 blasS Ll & a2 (6 S USS )0 G (R Wil oo yobie (nl nlple ©))s (gomatay
rolis Sl (ely> (B el 25 3 Cydgucne Jeo 4 (Ol 0y 5 5 Sz sledame
2l wile oo Shy @leisl 5 Js—ame )5 Glaging (o (3ls heogi Slixe o5
Sg b s DT slad jo aS v o Ll gaog0 pl il oo a8l B ae bl g asl,
beme ;5 R0 Ol g 08 Gl S5 5 (Sl s 380 (b Gk ol ) (Susd s
sbwl jo wip @lly &b 5l aSd (s den (8ly Sy ol Sl Ll & (o iiz @ 28 (Jlms
35S o0 S8 0aiS B ran (185 )0 (pu> jpa



aA (Q‘)&Aﬁ}}f\{,ﬁ.&b) ............... Lgijb)\uuij;}.@

sbml g 2y Jole Cugl lp SoBliul ()l (miiz 25 &5 w200 LS Sl g

Slzed (V2 VY) (e g 15 id iagh slaadl b pl .l (b e b jlal 5 jlolae Slbls )|
ol b e cols ) Lsas pdlds s 4y 20 G obul a5 wols lis gladdlas o oyl jls
Sy ymie b Ghgyde 5 baiy a4 o ol 6,8, 6 oy o ity Jolss 4y asly DR o0
iz Sloyod 5l 28T as e oo Ll (Y- YY) (5 il ioxes (Lashkova etal., 2022)

ol 9t g iz @25 586 ey Baa b S Raghy Sl Gl ele p (sute 36
A plol &y

alad S laip has p Jolas 9 (oudiz 28 A (o Pt SIS (lgion skl e
5 55 BB S pegale |) &5 Wilg 0ariS B pas az pa el € pulaa] BB 42> S 4 €l
ofr9as albly ol by go Giali8l oy L gl (558, 5 hble ( 22d (6550 Jlaiml S STyl 5 lolixe
Cuod ool had 055> nl 10 0y 3 meena ) 1)l Coal (ilage 5 (o)l DY guame 0550 50
e 8l o 55, o D ] 0S5 e ST, Sl 85 5 S Jyama 3,55 L
2,75 ol b 9)lo MBS 5 gl (matd Cage g (S5 S b Joaze ol 5 B yman Sl oy
9 9y, d—ad iolisloleiel Cugdi (i y pled obwl 4 Wlgh o WY game a_wo (pl jo o
3 S G (i 25 BB oS ol Lt e (nl mltiasS S8 6)lely (o RS S5
B 31 AL 08 cad SIS (e il S50 s 5 By 31l 5 00 iy Jalad 29
IRl s 6 S mrenad Jtnd Wy aled Cooli 0 B juazine 428 Sbml wiile (5 S Ges slo) g5l
oty | 355 s e il i1 45 lej 5 e o ol e bl S (55
S o5 w395 e alyn okl b s 50 b (5 e 1055 o tadin 5 Sinlas
Cely godg0 ol 0 05 oo Sl ol Gl jo o2 g 05l oo Lo ol (123 )0 42 a5 05 0 sla o0
et Jolss s 4y 58, i1 alate s 5 5 o5l S s 55 b 5 e b3 35
Dgd s Fewleal g 5Bk

Sl 5o ol iy glad o cwsaix Bly o o glal Codgaze 4 dx gl iy dgue
2o opl ol lacasgase 51 (SO casloads Zl il (85 oBas 5l S el iagh
asb sty Giob 3l (o8 i laools Gy (il Sl |l ol (S 5 Fsx0 sy & gy
Cudgizme (uizred 13I8 3929 O wesEul (6 g Jleixl Gl pli railead (5 pgleen (5135 09>
sl e 31l 338 e Ly, 88y el S e (sl i S 555 5
b ores W sslongy 35 pate ) (Kb Bl 50 5 €pdd bl ctal)T 0y 5 S Ghagly
ke o psite B a8l o0 o] Sla gl 0 S D jge LLESIL Wl b Se 2 L mlo plo a
P N R S e e S S i)
6 iyt i S0 4 Wy e (o Slads b (6, K50,5 «Sligy g 00,5 disle) cilies oo
A5 SaS Joke



VEF Ol () Y+ 0550021 o poke sk ] aslilocd "

Sk ;3 ohgh Wy lpde 9eboe Sleiin (g Slaall 4 ax g Lo p)l5 ol
4 XS 5l 50w sl iz G5 plateas | iz a2k (il 5 ol
S g o) (olgr Syl polie ol o3 ekiie cpl glp L g3l oo Bro b (Sl pladl S
@‘)‘GMW&J)sJLwLS‘)Jww@‘ﬂaw})o&bsmb@wu)yobwf6)‘d.~.w
cdllal o jialyl 09 camds i 3,10 aab &5 ST 0S|y oy plo Bl & (sjlre Glao
b i bl oren 0SS Jos S SO 0 Wb S e ol pled S W o WSl L
ST 1) cwmaiz 4o by 0ed 0 slpainy (able— S (6.5 10 5 (605 peeal @y
Ol ides j0aiS Cusd ) ol gwleal LLI | oo 5w alS 1) 6 ie plol o0 a5 0SS ol)b
3 oolaiwl iges (gl tcwl Jaazme 5l olesel BB g el BB (pdig; sl o &l)) slixe 4 £9.590
4,25 Gloled ¢ Jgame Gl g aoul; 0 )by0 gwe Dlonuogi « 5A8lal slasanaing o bl gl s
P S prendl 4 Wl oo w25 5 > 4l 2 iz Glyie (b g GBS S pae (A
(a6 yda Glp aS ALS Bl gl auS O Wl iy S50 Bkl auSs SLS (5 ke
STl e byt oS & ] i 5 e 45 (gl 8 103 Sl LB 5 iailasle
il a4 Wy e 0sd oo Slpig ol plo ol Wy Jelad sl (gl (g i cud b o IS
..\J;)AJ (_;M,M)ofmijMQI LngdJa’:Jél}ﬁ‘J}.m Lgo)ﬁo.c (_ng‘;‘)".g‘j).nga
(Slojlw g ol 08 mp 5l o SIS 465 p allie cpl (550 5 Cdlae &3] (gl @8l o lad
Dgr aalgts e 603 L lojlw j o b ais a4y dllae pl sloo,gliows g bl 5 Conl oais cdl o
a2 QBatns g Sl ooy aaie Jy Silan gualls plsie 4 (lagh (nl )0 GBain s j5ax
Ahlad 28l o les S

&L

Brengman, M., Willems, K., & De Gauquier, L. (2022). Customer engagement in multi-sensory
virtual reality advertising: The effect of sound and scent congruence. Frontiers in
Psychology, 13, 747456. https://doi.org/10.3389/fpsyg.2022.747456

Cardoso, L., Dias, F., de Aratjo, A. F., & Marques, M. 1. A. (2019). A destination imagery
processing model: Structural differences between dream and favourite destinations.
Annals of Tourism Research, 74, 81-94. https://doi.org/10.1016/j.annals.2018.11.001

Cornelio, P. (2021). Multisensory integration as per technological advances: A review. Frontiers
in Neuroscience, 15, 652611. https://doi.org/10.3389/fnins.2021.652611

Habibi, A., & Monazam, S. (2022). Partial least squares (PLS). Tehran: Narvan Publications.
(in Persian)

Henseler, J., Hubona, G., & Ray, P. A. (2016). Using PLS path modeling in new technology
research: updated guidelines. Industrial Management & Data Systems, 7/6(1), 2-20.
https://doi.org/10.1108/IMDS-09-2015-0382

Hollebeek, L. D., Sharma, T. G., Pandey, R., Sanyal, P., & Clark, M. K. (2022). Fifteen years
of customer engagement research: A bibliometric and network analysis. Journal of
Product and Brand Management, 31(2), 293-309. https://doi.org/10.1108/JPBM-01-
2021-3301



https://doi.org/10.3389/fpsyg.2022.747456
https://doi.org/10.1016/j.annals.2018.11.001
https://doi.org/10.3389/fnins.2021.652611
https://doi.org/10.1108/IMDS-09-2015-0382
https://doi.org/10.1108/JPBM-01-2021-3301
https://doi.org/10.1108/JPBM-01-2021-3301

Voo (Q‘)&»}A)}Sf\@)ﬁ.&b) ............... @_J.ij;,J»li;M

Hollebeek, L. D., Sarstedt, M., Menidjel, C., Sprott, D. E., & Urbonavicius, S. (2023). Hallmarks
and potential pitfalls of customer- and consumer engagement scales: A systematic
review. Psychology & Marketing, 1-15. https://doi.org/10.1002/mar.21797

Hulten, B. (2011). The multi-sensory brand-experience concept. European Business Review,
23(3), 256-273. https://doi.org/10.1108/09555341111130245

Jain, R., Aagja, J., & Bagdare, S. (2017). Customer experience — A review and research agenda.
Journal of Service Theory and Practice, 27(3), 642—662. https://doi.org/10.1108/JSTP-
03-2015-0064.

Khalifa, M., Limayem, M., & Liu, V. (2002). Online customer stickiness: A longitudinal study.
Journal of Global Information Management, 10(3), 1-14.

DOI: 10.4018/jgim.2002070101

Kim, N., & Lee, H. (2021). Assessing consumer attention and arousal using eye-tracking
technology in virtual retail environment. Frontiers in Psychology, 12, 665658.
https://doi.org/10.3389/fpsyg.2021.665658

Krishna, A. (2012). An integrative review of sensory marketing: Engaging the senses to affect
perception, judgment, and behavior. Journal of Consumer Psychology, 22(3), 332-351.
https://doi.org/10.1016/].jcps.2011.08.003

Krishna, A., Cian, L., & Aydmoglu, N. Z. (2017). Sensory aspects of package design. Journal
of Retailing, 93, 43—54. https://doi.org/10.1016/j.jretai.2016.12.002.

Lashkova, M., Anton, C., & Camarero, C. (2020). Dual effect of sensory experience:
Engagement vs. diversive exploration. International Journal of Retail & Distribution
Management, 48(2), 128—151. https://doi.org/10.1108/[JRDM-09-2018-0204

Lawshe, C. H. (1975). A quantitative approach to content validity. Personnel Psychology, 28(4),
563-575. https://doi.org/10.1111/].1744-6570.1975.tb01393.x

Le, N.,Mai, N., Nguyén, N. Y., & Vu, H. (2024). Multi-sensory marketing and impulsive buying
behavior: The role of impulsive buying traits. Emerging Science Journal, 8, 1764—-1782.
https://doi.org/10.28991/ESJ-2024-08-05-05

Lindstrom, M. (2005). Broad sensory branding. Journal of Product & Brand Management,
14(2), 84-87. https://doi.org/10.1108/10610420510592554.

Lindstrom, M. (2006). Brand sense: How to build powerful brands through touch, taste, smell,
sight and sound. Strategic Direction, 22(2), 1-6.
https://doi.org/10.1108/sd.2006.05622bae.001

Moreira, A. C., Fortes, N., & Santiago, R. (2017). Influence of sensory stimuli on brand
experience, brand equity and purchase intention. Journal of Business Economics and
Management, 18(1), 68—83. https://doi.org/10.3846/16111699.2016.1252793.

Nunez-Barriopedro, E., Cuesta-Valifio, P., & Mansori-Amar, S. (2023). The role of perceived
usefulness and annoyance on programmatic advertising: the moderating effect of
internet user privacy and cookies. Corporate Communications: An International
Journal, 28(2), 311-324. https://doi.org/10.1108/CCI1J-03-2022-0033

Schmitt, B. (1999). Experiential marketing. Journal of Marketing Management, 15(1-3), 53—
67. https://doi.org/10.1362/026725799784870496

Shahid, S., Paul, J., Gilal, F. G., & Ansari, S. (2022). The role of sensory marketing and brand
experience in building emotional attachment and brand loyalty in luxury retail stores.
Psychology & Marketing, 39(7), 1398—1412. https://doi.org/10.1002/mar.21661

Thurnell-Read, T. (2017). What’s on your bucket list? Tourism, identity and imperative
experiential discourse. Annals of Tourism Research, 67, 58—66.
https://doi.org/10.1016/j.annals.2017.08.003

Tran, T. N. Q. (2024). Multi-sensory in online shopping: Insights into user engagement: A
quantitative study to shed light on consumer behaviour in e-commerce multi-sensory
landscape and purchase intention.



https://doi.org/10.1002/mar.21797
https://doi.org/10.1108/09555341111130245
https://doi.org/10.1108/JSTP-03-2015-0064
https://doi.org/10.1108/JSTP-03-2015-0064
https://doi.org/10.3389/fpsyg.2021.665658
https://doi.org/10.1016/j.jcps.2011.08.003
https://doi.org/10.1016/j.jretai.2016.12.002
https://doi.org/10.1108/IJRDM-09-2018-0204
https://doi.org/10.1111/j.1744-6570.1975.tb01393.x
https://doi.org/10.28991/ESJ-2024-08-05-05
https://doi.org/10.1108/10610420510592554
https://doi.org/10.1108/sd.2006.05622bae.001
https://doi.org/10.3846/16111699.2016.1252793
https://doi.org/10.1108/CCIJ-03-2022-0033
https://doi.org/10.1362/026725799784870496
https://doi.org/10.1002/mar.21661
https://doi.org/10.1016/j.annals.2017.08.003

\\c.\cdb_(\c)v.au;—olﬁ\g,{ﬁ.uwl;&gu’luhm I

Tu, Y., & Obrist, M. (2018). Towards multisensory storytelling with taste and flavor.
Proceedings of the 3rd International Workshop on Multisensory Approaches to Human-
Food Interaction, 1-7. https://doi.org/10.1145/3279954.3279956
Valenzuela-Gélvez, E. S., Gonzalez-Benito, O., & Garrido-Morgado, A. (2023). Smell, touch,
and taste: Sensory words as stimuli to influence customer engagement in digital
contexts. International Journal of Business Communication, 63(3), 1084-1104.
https://doi.org/10.1177/23294884231174661
Zhang, L., Kan, J., Nie, J., Zheng, J., Liu, Y., & Yang, X. (2018). Cross-cultural evaluation of
consumer’s dynamic multisensory and emotional experience: A case of tea products.
Asia Pacific Journal of Marketing and Logistics, 30(5), 1347-1363.
https://doi.org/10.1108/APIML-12-2017-0331
Fortune Business Insights. (2024). Cosmetics market size, share & industry analysis.
Retrieved from https://www.fortunebusinessinsights.com/cosmetics-market-102614
McKinsey & Company. (2025). The state of beauty report. Retrieved from
https://www.mckinsey.com



https://doi.org/10.1145/3279954.3279956
https://doi.org/10.1177/23294884231174661
https://doi.org/10.1108/APJML-12-2017-0331
https://www.fortunebusinessinsights.com/cosmetics-market-102614
https://www.mckinsey.com/

